
National FFA Extemporaneous Speaking
Preliminary A Questions 2021

A. Today’s youth is tomorrow’s consumer. How can schools find creative ways to educate youth about agriculture, and why is this important?
B. Hormone-free, organic, non-GMO, and all-natural are just a few of the terms bombarding consumers daily. How do you recommend we educate consumers so they have a better understanding of what these terms actually mean?
C. As FFA members, how can we leverage our membership of over 700,000 members to promote agricultural literacy and advocacy?
D. Agriculture is often subject to fear-mongering techniques played in the media.  As FFA members, how can we work together to paint agriculture in a positive light?
E. In the last year, extreme weather has impacted many farmers in the United States. What steps can farmers take to better prepare for extreme weather situations in the future?
F. What practices should farmers include in their operations to help improve water quality?
G. What are the pros and cons of using cover crops, and how should a farmer discern whether or not the use of cover crops is right for their farm?
H. What new and exciting agriculture technologies should farmers be implementing now?
I. How would you market the CRISPR technology differently than GMOs?
J. Name an emerging technology and how it will impact agriculture.
K. The latest and greatest technology is always expensive. How can small farmers who may not be able to afford new equipment maintain their buying power (easier afford equipment) in the equipment market? 
L. What are some new technologies that have helped farmers deal with labor shortages? Do you see these technologies as a permanent replacement for human workers? Why or why not.
M. The term agri-marketing refers to the services involved in moving an agricultural product from the farm to the consumer. What are some of the pros and cons of marketing your product locally as opposed to globally?
N. How can the U.S. guarantee a competitive advantage to its foreign competition?
O. Imagine you are an FAS agent and you are trying to sell American ag products to another country. What would you say to convince them that American Ag products are worth purchasing? 
P. How would you explain the health differences between organic and GMO crops?
Q. Food labels are often misleading. What regulations can be introduced to reduce consumer confusion in the grocery store?
R. Most American households today report having a garden. How can farmers use this fact as an opportunity to educate consumers on the safety and efficacy of sustainable farming practices?

