THE feed

TALKING POINTS:

Plant-Based

FOOD INDUSTRY'HEAVYWEIGHTS ARE GETTING ON BOARD WITH

THE PLANT-BASED PROTEIN TREND. TYSON FOODS, FOR EXAMPLE,
ANNOUNCED THE COMPANY’S ENTRY INTO THE MARKET THROUGH ITS
VENTURE CAPITAL FUND. HERE, JUSTIN RANSOM, SENIOR DIRECTOR OF
SUSTAINABLE FOOD STRATEGY AT TYSON, GIVES SOME PERSPECTIVE.

WHAT’S THE DIFFERENCE
BETWEEN ANIMAL AND PLANT
PROTEIN?

A: Animal proteins are considered
complete protein sources, meaning
they contain all the essential amino
acids our bodies need in adequate
amounts and can’t make on their
own. Most plant proteins like
beans, grains and nuts are consid-
ered incomplete proteins, which
means they are missing at least

one of the essential amino acids

or do not have them in the correct
amounts. (There are exceptions,
such as soy.)

WHAT HAS CAUSED PLANT
PROTEIN’S POPULARITY?
A: People from all regions of the
country are seeking new ways of
making protein a bigger part of
their diet, including plant protein.
Our research shows that 60 percent
of people are actively trying to add
more protein to their diets, and
nearly 40 percent are looking to add
more plant protein. Plant protein
foods are appealing because people
are aware of their positive health
benefits.

HOW HAS TYSON FOODS
ENTERED THE PLANT-BASED
PROTEIN MARKET?

A: We began through venture
capital investment in start-ups, then
last summer, we launched our first
alternative protein products under

the Raised & Rooted brand. They

include nuggets made with a blend
of pea protein, bamboo fiber, egg
white and golden flaxseed, and
blended burgers that combine 100
percent Angus beef with pea pro-
tein isolate. Our nuggets contain 5
grams of fiber and 33 percent less
saturated fat than regular USDA
white-meat chicken nuggets. The
new patties have less saturated fat
and fewer calories than a traditional
burger. And they taste amazing.

HOW IS THE PLANT-BASED
PROTEIN TREND CHANGING THE
AGRICULTURE INDUSTRY?

A: Demand for protein is grow-
ing, including alternative protein
growing double digits. What’s most
exciting for Tyson Foods is that
among the 75 percent of consumers
who are open to or actively adding
plant protein to their diets, nearly
all plan to continue eating tradi-
tional meat products. In fact, our
initial analysis of buying behavior
suggests that the alternative protein
category is among the most incre-
mental to our core businesses.

The question becomes, how will
the ag industry respond to feeding
our growing population and will
it do so sustainably? Tyson Foods
is convening some of the greatest
minds in industry, agriculture and
academia around this topic, where
designing the most sustainable food
system possible across all proteins is
the goal.

— By Justin Davey

CALENDAR

Feb. 22-29:

NATIONAL FFA WEEK

Each year, FFA chapters around the
country celebrate National FFA Week by
sharing what FFA is and the impact it has
on members. Visit FFA.org/National-FFA-
Week for more, including our new FFA
Week Implementation Guide.

Feb. 25: GIVE FFA DAY

Make a difference for FFA and agricultural
education with a Give FFA Day donation.
Participate in the 24-hour online
fundraiser at FFA.org/GiveFFADay.

Feb. 27: ALUMNI DAY

Celebrate your local FFA Alumni and
Supporters! If you are a former student
member, let us know at FFA.org/Checkin.

March I: LIVING TO SERVE DAY OF
SERVICE MINI-GRANT APPLICATIONS DUE
Looking for an opportunity to seek
funding to support a local service event?
Grant applications are due the first of
each month. Learn more at FFA.org/
LivingToServe.

March 24 NATIONAL AG DAY
Every year, producers, agricultural
associations, corporations, universities,
government agencies and many
others join together to recognize the
contributions of agriculture. Check out
AgDay.org for ways to participate.

March 24:

NATIONAL FFA ALUMNI AND SUPPORTERS
REGIONAL DEVELOPMENT CONFERENCE
Visit FFA.org/GoToRDC to reserve your
spot at the National FFA Alumni and
Supporters Regional Development
Conference in Bozeman, MT. Registration
closes April 6.

April 30:

LIVING TO SERVE CHAPTER CHALLENGE
Don't miss the opportunity to help FFA
reach 930,000 hours of service before
the next convention! Check out which
state is winning the challenge at FFA.org/
ChallengeAccepted.

May 1-2:

NATIONAL FFA ALUMNI AND SUPPORTERS
REGIONAL DEVELOPMENT CONFERENCE
Reserve your spot for this RDC in
Munnsville, N.Y. Registration closes April
19. Visit FFA.org/GoToRDC for more.
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