Developing Our Message

Directions:
Continue the process of developing an advocacy plan by determining the objectives, message points and marketing aspects of the campaign.  This worksheet was developed based on the National Association of Agricultural Educators’ “Ten Steps to Developing an Advocacy Plan.”

Step 5: Develop measurable objectives.
	What are the objectives (goals) of your plan/program?

(Remember to make them specific, measureable, attainable and realistic!)
	Is this a short term or long term goal?
	How will you determine the objective has been achieved?

	



	
	

	



	
	

	



	
	

	



	
	

	



	
	






Step 6: Develop message points.
What key points or messages do you want your audience to know?  

This is how you will provide background knowledge to your audience as well as provide structure for your argument.
How will you share this message?






























Step 7: Communication materials and points.

	What forms of communication will be used to share your message and promote your program?

(Examples: magazine articles, classroom content, press releases, letters, emails, websites, etc.)
	What is the purpose of this communication?
	How will this be distributed?
	Who is in charge of creating this?

	



	
	
	

	



	
	
	

	



	
	
	

	



	
	
	

	



	
	
	

	



	
	
	

	



	
	
	

	



	
	
	

	



	
	
	

	



	
	
	






Aligned to the following standards:
FFA.CS-M; FFA.CS-N; CS.01; CS.02; CS.06; CCSS.W.9-10.1; CCSS.W.9-10.2; CCSS.W.9-10.4; CCSS.W.9-10.5; CCSS.W.9-10.6; CCSS.W.9-10.8; CCSS.SL.9-19.1; CCSS.SL.9-10.2; CCSS.SL.9-10.4; CCSS.SL.9-10.5; CCSS.SL.9-10.5; CCSS.SL.9-10.6; CCSS.L.9-10.6; CCSS.MP1; CCSS.MP2; CCSS.MP3; CRP.01; CRP.05; CRP.06; CRP.07; CRP.08; CRP.09
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